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Curricular Revisions 

  



Master in Social Work specialty in Clinical Social Work 

 

Program’s description 

The professional in the Social Work Program promotes social and economic equity and justice and the well-being of 

human and social systems. Social workers utilize theories of human behavior and social systems to intervene at the 

points where people interact with their environments. Human rights and social justice are fundamental tenants of 

social work. Social workers offer a variety of services to individuals, families, groups, organizations and communities. 
 

Admission GPA: 3.00 

Graduation GPA: 3.00 

 

Curricular Content 

Core Component- 26 credits 

Course Credits Title Prerequisites 
SWGR 506 3 Social Work with Individuals and Families  

SWGR 507 3 Social Work with Groups, Communities, and Organizations SWGR 506 

SWGR 508 3 Social Policy Analysis SWGR 509 

SWGR 509 3 Social Work, Diversity and Social Justice  
SWGR 514 3 Research Methodology  

SWGR 556 5 Fundamentals and Supervised Practice Seminar I SWGR 508, SWGR 506, 
SWGR 617, SWGR 618 

SWGR 617 3 
Theoretical Perspective on Human Behavior and Social 
Environmental 

 

SWGR 618 3 
Theorical Perspectives on Human Development and Social 
Environment 

 

  Specialty Component – 25 credits  

Course Credits Title Prerequisites 
SWGR 609 3 Psychopathology and Social Environment SWGR 556 

SWGR 672 3 Counseling and Psychotherapy Models SWGR 556 

SWGR 673 3 Families and Couples Therapeutic Interventions SWGR 672 

SWGR 674 3 Group Therapies SWGR 672 

SWGR 680 5 Clinical Intervention & Supervised Practice II SWGR 556  

SWGR 681 5 Clinical Intervention & Supervised Practice Seminar III SWGR 680  

SWGR 682 3 Integrative Social Work Seminar SWGR 673, SWGR 674 
  Directed Electives - 3 credits  

Course Credits Title Prerequisites 

SWGR 636 3 Substance-Related Disorders and Addictive Disorders SWGR 556 

SWGR 634 3 Pharmacology in Social Work SWGR 556 
SWGR 675 3 Theory and Practice with LGBT+ Populations SWGR 556 

SWGR 678 3 Cognitive Behavioral Treatment SWGR 556 

SWGR 637 3 Practical Applications in Clinical Social Work SWGR 556 

SWGR 639 3 Third Generation Contextual Therapies SWGR 556 

SWGR 641 3 Seminar on Current Topics in Social Work SWGR 556 
Total 54   

Important Notes:     

1. The Master of Clinical Social Work has an Advanced Program option designed for students who have a Bachelor's degree 

in Social Work from a University or Institution accredited by the CSWE (Council of Social Work Education). Any student 

who meets this criterion may be exempt from up to 26 credits of the Core Component (Fundamentals). Accredited 

Social Work programs must be confirmed in the official CSWE directory at the time of admission. 

2. Courses are not passed with a D grade. They must be passed with a C or higher. Courses passed with a C do not have to 

be repeated as long as they do not affect the required graduation GPA. The minimum graduation GPA is 3.00. 



3. Supervised internships (SWGR 556, 680, 681) for full-time students will be offered in daytime settings because 

we have a limited number of evening settings available for part-time students. Placement will be based on 

competition and interviews. 

4. Supervised practices (SWGR 556, 680, 681) must be passed with a B or higher. 

5. The Integrative Seminar in Social Work (SWGR 682) is approved with a Pass or Fail with 80%. 

6. Subject to change. 

  



Associate in Business Administration in Accounting 

 

Program’s description 

Graduates of the associate degree in Business Administration in Accounting will be able to coordinate and carry out 

related rules and practices of accounting activities. Among the activities of the accountant are: preparation of 

financial statements, cost analysis, assessments, and audits, among others. This rigorous professional, accurate and 

timely manner produces and provides information to its customers, private and government agencies and the 

general public, for economic and financial decision making. 

Admission GPA: 2.00 

Graduation GPA: 2.00 

 
Curricular Content 

  General Education Component - 15 credits  

Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I 
MAGS 120 (I) 3 Introductory Algebra  

HUGS 101 or  
SOGS 201 

3 World Culture I or The Human Being and Social Consciousness 

INGS 202 3 Introduction to Information Literacy and Research SPGS 152 
  Core Component- 26 credits  

Course Credits Title Prerequisites 
ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

MARK 134 3 Introduction to Marketing  

COIS 201 3 Data Processing  

FINA 202 3 Business Finance ACCO 111 

QUME 250 3 Managerial Quantitative Methods MAGS 120 (I) 

MANA 204 3 Business Law MANA 210 

MANA 210 3 Introduction to Management  
  Major Component - 20 credits  

Course Credits Title Prerequisites 
ACCO 201 4 Intermediate Accounting I ACCO 112 

ACCO 202 4 Intermediate Accounting II ACCO 201 

ACCO 203 3 Cost Accounting ACCO 201 

ACCO 205 3 Taxes of Puerto Rico ACCO 112 

ACCO 320 3 Federal Taxes ACCO 112 

ACCO 350 3 Computerized Accounting ACCO 112 

Total 61   

 
Important Notes:  

1. All students will be enrolled according to the results of the placement test or results of the College Board. 

2. New students, without previous university experience, are required to take the Student Induction and Leadership 
Seminar (SIGS 100) and it will be offered the week before classes begin. Late registration students must complete this 
seminar during the academic semester. 

3. Subject to change. 

 

 



Associate in Business Administration in Marketing 

 

Program’s description 

The Associate Degree in Marketing whose purpose is to generate in the participants skills in the marketing area, 
which serves both for the creation of new companies and for the development of entrepreneurial initiatives that add 
economic and social value in various contexts, within the parameters of social responsibility, through active learning 
methodologies. 
 

Admission GPA: 2.00 

Graduation GPA: 2.00 

 
Curricular Content 

 
  General Education Component - 15 credits  

Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I 
MAGS 120 (I) 3 Introductory Algebra  

HUGS 101 or  
SOGS 201 

3 World Culture I or  
The Human Being and Social Consciousness 

INGS 202 3 Introduction to Information Literacy and Research SPGS 152 
  Core Component- 26 credits  

Course Credits Title Prerequisites 
ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

COIS 201 3 Data Processing  

FINA 202 3 Business Finance ACCO 112 

MANA 204 3 Business Law MANA 210 

MANA 210 3 Introduction to Management  

MARK 134 3 Introduction to Marketing  

QUME 250 3 Managerial Quantitative Methods MAGS 120(I) 
  Major Component - 21 credits  

Course Credits Title Prerequisites 
MARK 206 3 Consumer Behavior MARK 134 

MARK 308 3 Sales  MARK 206 

MARK 322 3 E-Marketing MARK 134 

MARK 323 3 Marketing Integrated Communication MARK 206 

MARK 410 3 International Marketing MARK 206 

MARK 407 3 Marketing Analytics & Omnichannel Advertising MARK 323 

MARK 421 3 Product and Brand Management MARK 206 
Total 62   

 
Important Notes: 

1. * All students will be enrolled according to the results of the placement test or results of the College Board. 

2. New students, without previous university experience, are required to take the Student Induction and Leadership 

Seminar (SIGS 100) and it will be offered the week before classes begin. Late registration students must complete this 

seminar during the academic semester. 

3. Subject to change. 

 



Bachelor in Business Administration major in Computerized Information Systems 

Program’s description 

The courses in this major offer student the technical knowledge required to become qualified in the field of 
programming, as well as in the analysis and development of computer applications. Systems analysis and design, 
handling of applications in databases, and development of applications using a variety of equipment and computer 
systems are essential requirements of this specialty. Courses related to auditing and security of systems, 
telecommunications and networks of microcomputers, programming by objects, programs of productivity and 
information systems for decision-making are also offered. Upon graduation the student will be prepared to work in 
organizations and companies that use different computerized systems in their operations. 

 
Admission GPA: 2.00 (See admission requirements for accelerated programs.) 

Graduation GPA: 2.00 

 
Curricular Content 

General Education Component - 36 credits 
Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

MAGS 120 (I) 3 Introductory Algebra  

ENGS 153 3 Fundamentals of Speaking, Reading and Writing English II ENGS 152* 

SCGS 200 3 Science, Technology and Society  

HIGS 201 3 Puerto Rico History and Culture  

HUGS 101 3 World Culture I  

SPGS 250 3 Writing Techniques SPGS 152* 

SOGS 201 3 The Human Being and Social Consciousness  

INGS 202 3 Introduction to Information Literacy and Research SPGS 250 

SOGS 202 3 State-Government and the Human Being SOGS 201 

HUGS 102 3 World Culture II HUGS 101 

Core Component- 50 credits 

Course Credits Title Prerequisites 

ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

MARK 134 3 Introduction to Marketing  

COIS 201 3 Data Processing  

ENMA 201 3 Entrepreneurship  

STAT 201 3 Statistics QUME 250 

FINA 202 3 Business Finance ACCO 112 

MANA 213 3 Human Resources Management  

MANA 210 3 Introduction to Management  

MANA 204 3 Business Law MANA 210 

QUME 250 3 Managerial Quantitative Methods MAGS 120 (I) 

MANA 340 3 Operations Management QUME 250 

COIS 223 3 Technology Management COIS 201 

INBU 350 3 International Business  

ECON 402 3 Management Economy STAT 201 

BUSI 499 3 Business Simulation 45 crs core + 18 crs major component 

Major Component - 27 credits 

COIS 211 3 Introduction to Programming  
COIS 218 3 Application Development COIS 211 
COIS 112 3 Introduction to Data Base  



Course Credits Title Prerequisites 
COIS 425 3 Object Oriented Programming COIS 211 

COIS 309 3 Web Page I COIS 201 

COIS 313 3 Mobile Applications COIS 211 

COIS 304 3 Hardware and Software Concepts COIS 201 

COIS 320 3 Analysis System Design COIS 211, 218, 112 

COIS 412 3 Network Technology COIS 304 

Directed Electives - 9 credits 
Course Credits Title Prerequisites 

COIS 310 3 Web Page II COIS 309 

COIS 217 3 Database COIS 112 

COIS 408 3 Emerging Technology COIS 201, COIS 211 

COIS 311 3 Software Validation COIS 201 

COIS 440 3 E-Commerce Virtual Store Simulation COIS 201 

MANA 482 3 Business Work Experience Practicum 15 crs major component 

Total 122   

Important Notes: 

1. *All students will be enrolled according to the results of the placement test or results of the College Board. 

2. **The student must select 9 credits from the directed electives component. 

3. New students, without previous university experience, are required to take the Student Induction and Leadership Seminar 

(SIGS 100) and it will be offered the week before classes begin. Late registration students must complete this seminar during 

the academic semester. 

4. Accredited by ACBSP Carolina Campus and Cupey Campus including additional locations in regular modality. 

5. Accredited by AACSB only in Gurabo Campus in regular modality. 

6. Subject to change. 

 

 

  



Bachelor in Business Administration major in Accounting 

 

Program’s description 

This major prepares the student in diverse aspects of accounting, such as the preparation of financial 
statements, analysis of costs, taxes, auditing, and principles of accounting posting. The student has the 
opportunity to take additional courses in the following areas: tax systems of Puerto Rico, federal taxes, 
computerized information systems of accounting, as well as accounting for government and nonprofit 
organizations. 

 
Admission GPA: 2.00 (See admission requirements for accelerated programs.) 

Graduation GPA: 2.00 

 
Curricular Content 

General Education Component - 36 credits 
Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

MAGS 120 (I) 3 Introductory Algebra  

ENGS 153 3 Fundamentals of Speaking, Reading and Writing English II ENGS 152* 
SCGS 200 3 Science, Technology and Society  

HIGS 201 3 Puerto Rico History and Culture  

HUGS 101 3 World Culture I  

SPGS 250 3 Writing Techniques SPGS 152* 
SOGS 201 3 The Human Being and Social Consciousness  

INGS 202 3 Introduction to Information Literacy and Research SPGS 250 
SOGS 202 3 State-Government and the Human Being SOGS 201 
HUGS 102 3 World Culture II HUGS 101 

  Core Component- 50 credits  

Course Credits Title Prerequisites 

ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

MARK 134 3 Introduction to Marketing  

COIS 201 3 Data Processing  

ENMA 201 3 Entrepreneurship  

STAT 201 3 Statistics QUME 250 

FINA 202 3 Business Finance ACCO 112 

MANA 213 3 Human Resources Management  

MANA 210 3 Introduction to Management  

MANA 204 3 Business Law MANA 210 

QUME 250 3 Managerial Quantitative Methods MAGS 120 (I) 

MANA 340 3 Operations Management QUME 250 

COIS 223 3 Technology Management COIS 201 

INBU 350 3 International Business  

ECON 402 3 Management Economy STAT 201 

BUSI 499 3 Business Simulation 45 crs core + 18 crs major 
component 

Major Component - 29 credits 

Course Credits Title Prerequisites 
ACCO 201 4 Intermediate Accounting I ACCO 112 

ACCO 202 4 Intermediate Accounting II ACCO 201 

ACCO 315 3 Intermediate Accounting III ACCO 202 

ACCO 203 3 Cost Accounting ACCO 201 



Course Credits Title Prerequisites 
ACCO 304 3 Auditing ACCO 202 

ACCO 205 3 Taxes of Puerto Rico ACCO 112 

ACCO 350 3 Computerized Accounting ACCO 112 

ACCO 450 3 Advancing Accounting & Fund ACCO 315 

ACCO 320 3 Federal Taxes ACCO 112 

  
Directed Electives - 6 credits 

 

Course Credits Title Prerequisites 

ACCO 297 3 Funds Accounting ACCO 112 

ACCO 295 3 Managerial Accounting ACCO 203 

ACCO 307 3 Fund Audit ACCO 304 

ACCO 310 3 Forensic Accounting ACCO 112 

ACCO 321 3 Federal Contributions II, Corporations ACCO 320 

ACCO 405 3 Puerto Rico Taxes II ACCO 205 

MANA 482 3 Business Work Experience Practicum 15 crs major component 

Total 121   

 

Important Notes: 

1. *All students will be enrolled according to the results of the placement test or results of the College Board. 

2. ** The student must select six (6) credits from the directed electives component. 

3. New students, without previous university experience, are required to take the Student 

Induction and Leadership Seminar (SIGS 100) and it will be offered the week before classes 

begin. Late registration students must complete this seminar during the academic semester. 

4. Accredited by ACBSP in Carolina Campus and Cupey Campus including additional locations in regular modality.  

5. Accredited by AACSB only in Gurabo Campus in regular modality. 

6. Subject to change 

 

 

  



Bachelor in Business Administration major in Management 

 

Program’s description 

The principal goal of this major is to enable students to occupy different administrative positions in 
commercial and industrial companies, government agencies, and nonprofit organizations. Among courses 
included in the program are: accounting for decision-making, administration of human resources, labor 
legislation, supervision, management of operations and managerial strategies. In addition, students can 
select courses in areas such as: administration of small businesses, real estate, government and business, 
principles of insurance and development of companies. 
 

Admission GPA: 2.00 (See admission requirements for accelerated programs.) 

Graduation GPA: 2.00 

 
Curricular Content 

General Education Component - 36 credits 
Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

MAGS 120 (I) 3 Introductory Algebra  

ENGS 153 3 Fundamentals of Speaking, Reading and Writing English II ENGS 152* 

SCGS 200 3 Science, Technology and Society  

HIGS 201 3 Puerto Rico History and Culture  

HUGS 101 3 World Culture I  

SPGS 250 3 Writing Techniques SPGS 152* 

SOGS 201 3 The Human Being and Social Consciousness  

INGS 202 3 Introduction to Information Literacy and Research SPGS 250 

SOGS 202 3 State-Government and the Human Being SOGS 201 
HUGS 102 3 World Culture II HUGS 101 

  Core Component- 50 credits  

Course Credits Title Prerequisites 

ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

MARK 134 3 Introduction to Marketing  

COIS 201 3 Data Processing  

ENMA 201 3 Entrepreneurship  

STAT 201 3 Statistics QUME 250 

FINA 202 3 Business Finance ACCO 112 

MANA 210 3 Introduction to Management  

MANA 213 3 Human Resources Management  

MANA 204 3 Business Law MANA 210 

QUME 250 3 Managerial Quantitative Methods MAGS 120 (I) 

MANA 340 3 Operations Management QUME 250 

COIS 223 3 Technology Management COIS 201 

INBU 350 3 International Business  

ECON 402 3 Management Economy STAT 201 

BUSI 499 3 Business Simulation 45 crs core + 18 crs major 

component 
  Major Component - 27 credits  

MANA 321 3 Leadership and Supervision MANA 210 

MANA 230 3 Organizational Behavior  



Course Credits Title Prerequisites 
MANA 433 3 Data Analysis and Projections for Decision QUME 250 

MANA 322 3 Management Services MANA 210 

MANA 316 3 Small Business Administration  

MANA 405 3 International Management MANA 210, INBU 350 

MANA 435 3 Supply Chain Management MANA 340  

ENMA 300 3 Entrepreneurial Innovation ENMA 201 

MANA 401 3 Enterprise Strategy FINA 202, MARK 134 and 12 

crs from core component 

  Directed Electives - 6 credits  

Course Credits Title Prerequisites 

ENMA 310 3 Franchise, Strategic Alliances and Family Business ENMA 201 

MANA 131 3 Relaciones Humanas en el Comercio  

MANA 404 3 Labor Relations MANA 213 

MARK 322 3 E-Marketing MARK 134 

MANA 482 3 Business Work Experience Practicum 15 crs major component 

Total 119   

 

Important Notes: 

1. * All students will be enrolled according to the results of the placement test or results of the College Board. 

2. New students, without previous university experience, are required to take the Student 

Induction and Leadership Seminar (SIGS 100) and it will be offered the week before classes 

begin. Late registration students must complete this seminar during the academic semester. 

3. Accredited by ACBSP in Carolina Campus and Cupey Campus including additional locations in 

regular modality. 

4. Accredited by AACSB only in Gurabo Campus in regular modality. 

5. Subject to change. 

 

 

  



Bachelor in Business Administration major in Marketing 

 

Program’s description 

This major promotes technical competition and the development of skills to carry out market research, to 
prepare business plans, sales projections and promotional campaigns. The graduate can work in 
advertising agencies, public relations firms, market research firms and sales departments in diverse 
companies. 
 

Admission GPA: 2.00 (See admission requirements for accelerated programs.) 

Graduation GPA: 2.00 

 
Curricular Content 

General Education Component - 36 credits 
Course Credits Title Prerequisites 

SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

MAGS 120 (I) 3 Introductory Algebra  

ENGS 153 3 Fundamentals of Speaking, Reading and Writing English II ENGS 152* 

SCGS 200 3 Science, Technology and Society  

HIGS 201 3 Puerto Rico History and Culture  

HUGS 101 3 World Culture I  

SPGS 250 3 Writing Techniques SPGS 152* 

SOGS 201 3 The Human Being and Social Consciousness  

INGS 202 3 Introduction to Information Literacy and Research SPGS 250 

SOGS 202 3 State-Government and the Human Being SOGS 201 

HUGS 102 3 World Culture II HUGS 101 
  Core Component- 50 credits  

Course Credits Title Prerequisites 
ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

MARK 134 3 Introduction to Marketing  

COIS 201 3 Data Processing  

ENMA 201 3 Entrepreneurship  

STAT 201 3 Statistics QUME 250 

FINA 202 3 Business Finance ACCO 112 

MANA 213 3 Human Resources Management  

MANA 210 3 Introduction to Management  

MANA 204 3 Business Law MANA 210 

QUME 250 3 Managerial Quantitative Methods MAGS 120 (I) 

MANA 340 3 Operations Management QUME 250 

COIS 223 3 Technology Management COIS 201 

INBU 350 3 International Business  

ECON 402 3 Management Economy STAT 201 

BUSI 499 3 Business Simulation 45 crs core + 18 crs major 

component 
  Major Component - 24 credits  

Course Credits Title Prerequisites 
MARK 206 3 Consumer Behavior MARK 134 

MARK 320 3 Market Research STAT 201, MARK 206 

MARK 440 3 Strategic Marketing MARK 320 



Course Credits Title Prerequisites 
MARK 322 3 E-Marketing MARK 134 

MARK 323 3 Marketing Integrated Communication MARK 206 

MARK 410 3 Marketing Internacional MARK 206 

MARK 407 3 Marketing Analytics & Omnichannel Advertising MARK 323 

MARK 421 3 Product and Brand Management MARK 206 

  Directed Electives - 12 credits**  

Course Credits Title Prerequisites 
MARK 400 3 Service Marketing MARK 206 

MARK 330 3 Retail MARK 308 

MARK 220 3 Social Mark for Non-Profit MARK 206 

MARK 308 3 Sales MARK 206 

MANA 482 3 Business Work Experience Practicum 15 crs major component 

Total 122   

 

Important Notes: 

1. *All students will be enrolled according to the results of the placement test or results of the College Board. 

2. **The student will select 12 credits from the directed electives component. 

3. New students, without previous university experience, are required to take the Student 
Induction and Leadership Seminar (SIGS 100) and it will be offered the week before classes 
begin. Late registration students must complete this seminar during the academic semester. 

4. Accredited by ACBSP in Carolina Campus and Cupey Campus including additional locations in regular modality. 

5. Accredited by AACSB only in Gurabo Campus y regular modality. 

6. Subject to change. 

 

 

  



Associate Degree in Public Safety 

 

Program’s description 

Students are exposed to a dynamic curriculum that provides the knowledge required by a professional career in 
the field of security, through a solid academic preparation that strengthens human values. 
 

Admission GPA: 2.00 

Graduation GPA: 2.00 

 

Curricular Content 

General Education Component - 15 credits 

Course Credits Title Prerequisites 
SPGS 152* 3 Fundamentals of Reading and Writing  

ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

MAGS 120 (I) 3 Introduction to Algebra  

HUGS 101 or 
SOGS 201 

3 
World Culture I or 
The Human Being and Social Consciousness 

 

INGS 202 3 Introduction to Information Literacy and Research SPGS 152 

  Core Component- 24 credits  

Course Credits Title Prerequisites 

CRIM 103 3 Introduction to Criminal Justice and Criminology  

PSAF 140 3 Penal Law in Public Safety  

PSAF 160 3 Civil Rights and Equal Protection  

PSAF 124 3 Community Police and Ethics  

PSAF 215 3 Evidence and Testimony in Court  

PSAF 204 3 First Aid and Bloodborne Pathogens  

PSAF 250 3 Sexual Crimes and Domestic Violence  

PSAF 235 3 Criminal Procedures PSAF 140, PSAF 160 
  Directed Electives – 15 – 21*** credits  

Course Credits Title Prerequisites 
PSAF 150 2 Forms and Reports SPGS 152 

PSAF 224 2, 3 3 Transit Interventions and Vehicle Operation PSAF 228 

PSAF 208 2 Use of Force and Defense Techniques PSAF 228 

PSAF 236 2 Use of Force and Less Lethal Weapons PSAF 228 

PJPS 240 2, 3 2 Firearms Use and Handling  

PSAF 216 2 Vehicle Crash Investigation  

PSAF 238 3 Police Patrol and Service Situations PSAF 228, PSAF 208, PSAF 236, 

PSAF 224 

PSAF 228 3 Police Principles  

PSAF 219 3 Introduction to Criminal Intelligence  

PSAF 223** 3 Introduction to Crime, Fraud, and Cyber Crimes  

PSAF 227** 3 Intelligence, Interview and Interrogation Techniques  

PSAF 239** 3 Introduction to Special Criminal Laws  

PSAF 330 3 Organized Crime  

PSAF 143** 3 Introduction to Forensic Investigation  

PSAF 201 3 Forensic Photography and Planimetry  

PSAF 237 3 Introduction to Criminalistics  

PSAF 242 3 Forensic Investigation Techniques  

CRIM 325** 3 Juvenile Delinquency in Puerto Rico  

EMDR 206** 2 Introduction to Disaster Management, Response and Recovery  



Course Credits Title Prerequisites 
SIGN 102** 3 Sign Language I: Foundations, Spelling and Numbers  

Total 54 – 60 
*** 

  

Important Notes: 

1. All students will be enrolled according to the results of the placement test or results of the College Board. 
2. Requires license requested by the student and granted by the state. 
3. Requires photo identification and the student must be legal age (21 years or older) at the time of taking the course. 
4. ** Course required for students at the Puerto Rico Police Academy Project. (Courses are identified in the curriculum 

content.) 
5. ***Additional directed elective courses for students at the Puerto Rico Police Academy Project who must complete 

60 credits. 
6. Subject to change. 

 
  



Associate Degree in Computer Sciences 

Program’s description 

The associate degree in Computer Sciences has been designed to meet the technological demands of the workplace, 
in tune with the vision and mission of the University. Both the business world and the scientific world need people 
trained in this field to lead, design, organize, adapt, develop and evaluate innovative projects that incorporate 
technology. Computer science represents a continuing field of challenges. The speed in the development of an 
institution, whether private or governmental, will depend on the mastery of computerized technology of its 
employees. 
 

Admission GPA: 2.00 

Graduation GPA: 2.00 

 
Curricular Content 

 
  General Education Component - 15 credits  

Course Credits Title Prerequisites 
ENGS 152* 3 Fundamentals of Speaking, Reading and Writing English I  

SPGS 152* 3 Fundamentals of Reading and Writing  

HUGS 101 or  
SOGS 201 

3 World Culture I or  
The Human Being and Social Consciousness 

 

MAGS 120 (I) 3 Introductory Algebra  

INGS 202 3 Introduction to Information Literacy and Research SPGS 152 
  Core Component- 17 credits  

Course Credits Title Prerequisites 
MATH 121+ 3 Intermediate Algebra MAGS 120 (I) or placement test 

COSC 460 3 Topics in Computing Sciences I Department approval 

COSC 461 3 Topics in Computing Sciences II Department approval 

ACCO 111 4 Introduction to Accounting I  

ACCO 112 4 Introduction to Accounting II ACCO 111 

  Major Component -22 credits  

Course Credits Title Prerequisites 
COSC 111 3 Computer Literacy  

COSC 113 4 Computer Applications COSC 111 

COSC 131 4 Programming Logic  

COSC 230 4 Computer Science Programming COSC 131 

COSC 235 3 Computer Organization Architecture COSC 131 

COSC 240 4 Computer Science Programming I COSC 131, MATH 121 

Total 54   

 

Important Notes: 

1. * All students will be enrolled according to the results of the placement test or results of the College Board. 

2. New students, without previous university experience, are required to take the Student Induction and Leadership 
Seminar (SIGS 100) and it will be offered the week before classes begin. Late registration students must complete this 
seminar during the academic semester. 

3. Subject to change. 
 



 

 

 

 

 

 

 

Changes in Graduation Requirements  

  



Doctor of Naturopathic Medicine Graduation Requirements 

 
The Naturopathic doctor degree will be awarded when students complete the following: 

1. 3612 academic hours. 
2. 1240 clinical clock hours with a minimum of 450 patient contacts. 
3. 180 preceptorship hours. 
4. A research proposal related to the profession. 

 
Universidad Ana G. Méndez graduation is held once a year on June. Students who meet all the graduation 

requirements must apply for graduation according to the published dates. 

  



 

 

 

 

 

 

 

Credit Hour Policy 

  



Traditional Lecture Sessions 

 

A credit hour is associated with a minimum of 50 minutes per credit hour. UAGM Campuses program their courses 

in multiple formats. Standard courses are offered in 16 weeks, 8 weeks, or 5 weeks Part-of-Term sessions. Specialized 

schools within the institution follow a more comprehensive schedule, including a 20 weeks and 10 weeks period. 


